[bookmark: _GoBack]The concept of green consumer behaviour has emerged as a critical area of global environmental challenges, such as climate change, resource depletion, and pollution. Green consumer behaviour refers to the purchasing and consumption patterns of individuals who prioritize environmentally friendly products and services, aiming to minimize their ecological [1]. The growing urgency of environmental challenges has intensified research into green consumer behaviour, yet significant gaps remain in understanding how economic factors influence sustainable consumption patterns, particularly in emerging markets. This study assessed the impact of economic constraints and financial incentives on green consumer behaviour among Nigerian consumers within the theoretical framework of the Theory of Planned Behaviour.
Green consumer behaviour refers to the purchasing decisions and consumption patterns of individuals that prioritize environmental sustainability [2]. This concept encompasses a wide array of actions, including the preference for eco-friendly products, reducing waste, recycling, and supporting companies with sustainable practices [3]. From a socio-economic perspective, green consumer behaviour fosters market demand for sustainable products, encouraging businesses to innovate and develop environmentally friendly offerings [4].
A quantitative cross-sectional survey design was employed, targeting consumers aged 18 years and above in Lagos State's food and beverage industry. Using Cochran's formula for infinite populations, a sample size of 384 was determined, with 362 valid questionnaires returned (94.27% response rate). Data were collected through structured questionnaires measuring economic constraints and financial incentives (8 items, α = 0.812) and green consumer behaviour (9 items, α = 0.863). Statistical analysis included descriptive statistics, correlation analysis, and multiple regression using SPSS. The regression analysis revealed a moderately strong positive correlation (r = 0.587, p < 0.001) between economic and financial factors and green consumer behaviour. Economic constraints and financial incentives significantly predicted green consumer behaviour (β = 0.654, t = 13.147, p < 0.001), explaining 34.4% of the variance (R² = 0.344, F = 172.764, p < 0.001). The findings strongly rejected the null hypothesis, confirming that economic factors significantly influence sustainable consumption decisions. Economic accessibility emerged as a critical determinant of green consumer behaviour in the Nigerian context, highlighting the importance of financial considerations in sustainable consumption decisions. The study extends the Theory of Planned Behaviour by demonstrating how perceived behavioural control, particularly financial capacity, plays a crucial role in translating environmental awareness into actual purchasing behaviour in emerging economies. This finding underscores the necessity of situating consumer behaviour research within socio-economic realities, especially in emerging economies like Nigeria where income disparities and cost sensitivity strongly influence market behaviour. 
Based on the findings and conclusions, the following recommendations are proposed:
1. Government should design and implement subsidies, tax rebates, and price support schemes to reduce the cost of eco-friendly products. By lowering the financial barriers to green consumption, policymakers can significantly enhance consumer participation in sustainable markets.
1. Firms in the food and beverage industry should prioritize cost-effective production and distribution of eco-friendly alternatives. Economies of scale, local sourcing of raw materials, and innovative supply chain strategies can help reduce production costs and make green products more competitively priced.
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