The role of media communications in the professional development of theater actors
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The professional development of an individual begins the moment they first contemplate their future career, attempting to define their interests and the scope of knowledge and skills necessary to achieve their goal. The situation in the labor market largely depends on how well students are guided toward the right profession. Their social development takes place in a complex environment. This process is shaped by the natural desire for self-affirmation and success, which often conflicts with age-related competition, high professional expectations, and a rapidly changing social reality [2], [4].
Representatives of the neo-Weberians interpret professionalization as a process that makes it possible to avoid the influence of the nation-state or managerial control. M. Larson, a proponent of this approach, describes professionalization as an attempt to translate one order of scarce resources, such as specialized knowledge and skills, into another order, namely social and economic rewards [1]. The protection of these unique resources leads to a striving for a monopoly on expertise in the workplace and a monopoly on status within the system of social stratification. However, achieving a certain social status requires making conscious choices about one's profession and career path.
The cultural sphere, as a unique area of employment, is undergoing changes linked to global transformations, digitalization, and mediatization processes. Today, the concept of new creative industries connected to the developing media space is being formed [5]. Mediatization allows cultural institutions to transcend traditional perceptions and become part of the daily lives of a broad audience. This contributes not only to education and entertainment but also to the formation of cultural identity, while stimulating public interest and participation in cultural life.
Media actively participate in attracting audiences by using advertising to promote innovative creative projects, such as immersive performances, musicals, and modern interpretations of classical works [3]. Immersive performances offer audiences a unique experience of total immersion in the action, where they become participants in the events. Media actively utilize visual and textual materials to convey the author's vision and the captivating nature of such productions. Musicals are a popular genre that combines music, dance, and dramatic art. Media actively work on promoting musicals through reviews, interviews with actors and directors, as well as through live streams of rehearsals and performances. This helps create excitement around musicals and attract a wide audience. Classical works in modern interpretations also enjoy media support. Journalists and critics write reviews of such productions, create TV and radio features about new shows, and social networks become a platform for exchanging opinions and impressions. 
Furthermore, personal blogs and social media accounts play an important role in the professional development of actors. Actors actively use these platforms to create a specific image, which contributes to their career growth. Through personal blogs, actors can share their achievements, talk about their projects, interact with fans and receive feedback. This helps actors not only build their careers but also establish closer connections with the audience, increasing their popularity and recognition.
Today media communications play a key role in the professional development of theatre actors, contributing to their career growth, popularizing their work, and strengthening the connection with the audience. In the context of globalization and digitalization, media are becoming an integral part of theatrical art, expanding its possibilities and influencing its development.
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