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The market has changed through the last decades and not only the customer needs but the demand for smart products and services is also increasing on the Business to Business level. Technological advancements appear everyday on the market which is quite hard to follow but these improvements will lead to future markets and that is why Smart Products and Smart Services is an interesting topic to analyze. 

Key words: digitalization, smart products and services, urbanization, В2В sector, manufacturing, revenue, real-time analytics, Internet of Things (IoT).

The main problem statement of this work is the question of digitalization, if the appearance of smart products and services are transforming the business life, especially on the industrial level and what are the possible outcomes of this transformation? All people face “smart” products when they go shopping. From every counter is written “smart” technology or innovative formula, but are they all really smart? What is a smart product(SP) and what is a smart service(SS) generally speaking about? 

With the appearance of the information technology and digitalization the everyday processes in the Business to business (B2B) businesses as well as on Business to Customer(B2C) levels are simplified and easier to execute, giving them unique opportunities to grow, several new ideas are implemented which make faster and safer smart solutions with the help of different products and services. An example of smart in the B2B sector is the Engine Health Management of Rolls-Royce; what is it exactly and how the company uses it in its working process. It is a remarkable topic as the engine is a successful and useful device in the civil aerospace sector; on the other hand, there are also some serious critics about the reliability of the product. More about this will be written below. Another one example is in Business to Customer level and called Etisalat or Emirates Telecommunications Corporation. It is an innovative shopping channel for shoppers to interact with their chosen stores and products instantly. This is a United Arab Emirates based service provider, which is present in 17 countries all over the world including Asia, Middle East and Africa. Etisalat announced deploying the first smart mall service in Dubai. The Smart Mall is a virtual supermarket service. It is known as an innovative, online-based shopping channel for shoppers at metro stations to interact with their chosen stores and products instantly.
                                                                            ***

Through the article it can be concluded, that smart products and smart services are currently transforming the whole market of the world, but they have increasing roles in the B2B market. Companies have started to realize that investing in the digitalisation today is on one hand inevitable; on the other hand, although it means a huge expense in the short-run, it will be profitable in the long-run. Moreover, examples of the article have proved that by implementing smart products and services, they successfully reached competitive advantage on their market and this mean that smart products and smart services are technological wonder but not marketing trick. 
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